Grade 12 Computer Graphics

Assignment:
Magazine Advertisement or Anti-Ad
Guidelines
1.  For this assignment you are to design a full page magazine advertisement for one of the following products:  


a) Cosmetics (makeup or perfume)


b) Fashion accessories (handbags, hats, watches)


c) Footwear


d) Cell phone or a Telephone

e) MP3 Player

If there is something that you would rather use that is not on the list, discuss your idea with the instructor.

2.  It is always best to use your own photographs and/or illustrations for this assignment.  Images from the internet are acceptable only if you make sure they are free to use and share commercially.  

3.  Your advertisement must include a slogan for the target audience.  Many magazine ads use subliminal messages to influence people, or marketing campaigns that focus on such things as personal style and safety. Consider what type of things influences your consumer market when you are writing your slogan.  
4.  Create some thumbnail sketches as research for your final design.
5. Create an inspiration collage or grid with 5-10 magazine ads you think are effective.

6. Options:

a) Write a paragraph describing how your inspiration collage and sketches connect to your own personal magazine advertisement design. 

b) If you hate writing, choose to do a quick informal presentation to the class displaying your preparation work and final design. 

5.  Remember that you will also be graded on such things as composition, layout, proper font size and placement, and a unifying colour scheme. 
	
	Evaluation

	1.
	The composition and use of your own photograph(s) demonstrates an understanding of focal point, tension, and object placement. 

	2.
	The advertisement uses a slogan in an effective manner.

	3.
	The assignment illustrates that you have selected a font style and size that is appropriate for the design and message of your advertisement.

	4.
	The layout develops a strong relationship between the colour scheme, images, and the product.

	5.
	Thumbnail sketches, inspiration collage and explanation have been effectivity communicated.
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